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Your guide to organising a successful Noise Action W eek event




Why get involved?

Noise Action Week gives everyone involved in managing noise problems the
opportunity to focus public and media attention on the difficulties excessive
noise can cause for us all - at home, at work, at study and at leisure.

Noise affects everyone’s quality of life at some time. Noise problems are frequently solved by
communication between neighbours, by promoting noise control services to the public, and by
simple, practical solutions. Raising awareness of noise can be fun and the week provides an
essential focus for their noise management work and the opportunity to carry out innovative,
enjoyable and valuable events.

Noise Action W eek:

) Encourages us all to consider the noises we make, the noise that bothers us, and what
can be done to reduce them.

) Provides an opportunity for local authorities, housing, mediation and other services to
inform the public of the services available to help people tackle noise problems.

) Promotes communication and consideration between neighbours.

) Aims to educate and inform noise makers and noise sufferers about the impact noise can
have on our everyday lives.

) Promotes practical solutions to everyday noise problems.

Local authorities, mediation services, housing associations, and others involved in noise man-
agement can use Noise Action Week to promote services, raise the profile of noise problems you
face and promote practical solutions to them.

Whether you decide to carry out activities throughout the week, or just for one day, Noise Action
Week allows you flexibility in choosing an appropriate time to raise awareness of noise that can
fit around other commitments and/or generate maximum impact.

If you want further advice on coordinating a Noise Action Week activity, Environmental Protection

UK can help and put you in touch with organisers of successful promotions.

“An excellent opportunity to promote the
problems noise can cause and encourage good citizenship, as well as
having lots of fun”!

Aberdeen City Council



Where do | start?

So you have decided you want to take part in Noise Action Week, but what now?

Working Together

The first step in organising a successful event is to think carefully about who you might work with.
In addition to colleagues, management and other departments, think about working with external
partners such as related organisations, institutions and agencies.

Building partnerships between local agencies, community groups, noise control professionals
and/or educational establishments can help you manage a successful initiative through
spreading cost and workload, and increase co-operation and understanding between all involved
in tackling noise problems.

Resources

Next, have a think about what resources you have in terms of staff time and budget. Participating
in Noise Action Week doesn’t have to cost much time or money, but planning is key....

e Time — Noise Action Week participants report that it can take as little as a couple of days
staff time — plus time for promotional work on the day (or days), to run a successful initiative. If
you are very short of time offering to do a local radio phone-in or encouraging local press to focus
on noise problems during the week can be a valuable contribution.

e Budget — The majority of participants do not have a specific budget for this work, but use
resources available from existing publicity and equipment budgets.

e Free support- Environmental Protection UK provide a range of free resources, including
a number of online resources, information and downloadable graphics; our information leaflets
on noise are available to help you carry out activities during Noise Action Week, and throughout
the year.



Focus on themes.....

How do you decide what to do?

° Brainstorm ideas with colleagues and / or partners — you can generally raise
awareness of noise, or focus on a particular theme.

° Local issues— Consider the types of noise that are a problem in your area, by
numbers of complaints and/or feedback from service providers, and ways in which
you can go about highlighting these.

° Skills — Consider the interest/expertise of yourselves and any partners involved.

° Resources- Consider the resources likely to be available to you and any opportunities
likely to arise - this might determine the most effective route you can take.

° Linked activities — Are there any other events you can use for promotion? Are there
any new publications, services or initiatives planned that can be used?

° Specialists — Do you have professional and/or personal contacts who can help you
reach your intended target audience - schools, colleges, tenants groups, dog trainers,
acousticians etc.

° National action — You may wish to link your activities with national action to protect
areas from the impacts of noise — for example the preparation of noise action plans to
reduce noise from airports, rail, road and major cities, or designation of quiet areas.

Are barking dogs a problem in your area?
(Photo by ambientfusion)



Promoting your event.....

How do you let people know about your activities?

Proactive promotion is essential! A display in an office, foyer or window might be observed by vis-
itors, but however eye catching it is unlikely to really make a memorable impact. A personal
approach is most effective - for you as well as your target audience. It may require more involve-
ment and planning, but can be rewarding as well as enjoyable.

) Get out and about — whether it is on the street, on the radio, in the press, to tenants
groups, community groups, in schools or other establishments, talking to people is the
most effective way to get your message across.

° Display Noise Action Week postersand provide information on noise where they
will be seen by your target audience.

° Keep other groups informed - let other groups with an interest in noise know what
you are doing. They might not have signed up to support the work initially, but if they see
you are doing something worthwhile andinteresting, they may well join in.

° Keep Environmental Protection UK informed — we can help promote your
activities by including details on our website and in national and local press releases.

o Use your website - if you have a website, use it to promote your work, and  make
sure your target audience are aware information is there.

° Use social media - promote your Noise Action Week activities on social networking
sites, or send details of your events to Environmental Protection UK so we can add them
to Noise Action Week’s Twitter feed, Facebook page and Wordpress blog.

. T - Find uson
’ Cuwiktees Facebook

° Get publicity
> |f you are a part of a large organisation with a PR department, let them know what you
are planning and keep them informed. They should be able to help and advise in
promotional work
> Put an article in your newsletter or that of your target group
> Set up a webpage to publicise your activities

) Secure press coverage Use our pro forma press release to help get you started,
available at www.noiseactionweek.org.uk. For more details of how to achieve media
coverage, see our Media Promotion Section.

See our Themes and Case Studiessection for examples of previous promotional activities.



Evaluating your event....

Gathering some feedback will enable you to measure whether your Noise Action
Week activities were helpful for the community, and give you good ideas for the
future.

° If you visit/give talks to schools or others, issue them with a feedback form

° If you have a stall, a quiz or competition for visitors is one way of assessing
interest, as well as the amount of leaflets etc distributed

° For a radio phone-in you will be able find out the number of calls taken

° For any talks/workshops you run, provide participants (teachers if a school) with
evaluation forms

° Monitor press coverage (including the letters page) and any change in the number of
enquiries and website traffic you receive.

“It was a fantastic week and made such a pleasant change to be out in the
Borough meeting residents... and working in partnership with police and
other organisations.”

Castle Morpeth Borough Council



Themes and case studies....

You may decide to focus on a particular theme, or aim to reach a particular audi -
ence for Noise Action Week. The following are suggestions of themes and issues
that you might choose as a focus for your activities.

Education

Schools

Educating school children about the impacts of noise and solutions to noise problems is an effec-
tive way of promoting good citizenship. Competitions and quizzes, talks at assemblies, or hold-
ing workshops demonstrating the workings of the ear and how excess noise can damage hear-
ing, as well as noise impacts of their leisure activities can all be fun and informative.

In 2008 Walk to School Week, which coinceded with NAW, had a SoundDetectives
theme,encouraging children to think about the noises heard on their journey to and from school,
and to demonstrate that walking to school can reduce noise too. Activities included assemblies
and discussions noise and health, and producing sound maps using sound meters.

Environmental Protection UK teaching resources which can help with activities:

Cartoons and colouring sheets - available to download at www.noiseactionweek.org.uk/resou
Teaching packs - available at www.environmental-protection.org.uk/education

Travel Buster www.travelbuster.org.uk - free teaching resource for key stage 2

Quieter Homes website www.quieterhomes.org - advice on reducing noise in the home

Case Studies

In 2010, Antrim Borough Council ran a poetry competition
for pupils in the Borough on either 'sounds | like the most'
or 'noises | find most annoying’. The winning poems were
displayed at the local library alongside a promotional
stand on Noise Action Week provided by Antrim Borough
Council, which included promotional material such as
posters, bookmarks, pens, and advice leaflets on noise.

Officers from North Norfolk District Council participated in
5 primary school assemblies (to approx 500 children
aged 5-11) during Noise Action Week 2010, to raise Officers from Barbergh District Council
awareness of the problems associated with neighbour teache schoolchildren about noise
noise and mp3 players.

In 2010, a Dudley MBC EHO and Health Promotion Officer visited schools to promote social
awareness of noise issues to children in three Year 6 classes (ages 10-11). Activities included
listening to a CD to explore what sounds the children find irritating and why, a group exercise to
guess the sound level of various noises and a competition to see which class could find the
best solution to a social noise problem.

Environmental Protection Officers from Babergh District Council visited schools across the dis-
trict in 2010, promoting the importance of being aware of the noises we make and demonstrat-
ing the impact that excessive levels of noise can have on people’s lives.



Themes and case studies...

Students

With the growing number of students reaching phigher education over recent years, many cities
and towns are becoming “studentified”. In some areas there has been an increase in complaints
about antisocial behaviour, including noise. Many local authorities have been working with local
universities, students, politicians, and communities to address the impacts and some have set up
liason groups and increased night time noise cover.

Noise Action Week is a great opportunity to focus local debate around managing noise from stu-
dent properties, improve community relations and launch or highlight initiatives - whether you
choose to hold an event at the local university or college, or work with local enforcement teams
or student unions to raise awareness.

Further guidance on Studentification is available on the Universities UK website:

www.universitiesuk.ac.uk/Publications/

In 2010, Leeds City Council used Noise Action Week to tackle the issue of student noise, par-
ticularly within licensed premises. They launched a three-pronged approach, combining the
sanctions available to the Council's WNW Environmental Action Team, the Police and the
Universities to try and deal with the problems caused by student noise.

Headingly Library at Leeds Metropolitan University designed a Noise Action Week poster for
2010, which was used to remind students working in silent areas of the library of how noise
impacts on others.

Newcastle City Council ran a campaign to make students in the City aware of the effects of
noise problems in the community. Stands were held at newcastle and Northumbria Universities.
BBC radio Newcastle also ran a piece on morning radio based on Noise Action week and the
Which report on how people are unsure where to complain if they have a noise problem.

Leeds City Council produced bar matts reminding students
to keep the noise down.



Themes and case studies...

Neighbourhood Noise

Licensed Premises

Noise from licensed premises can be disruptive and cause suffering to people living nearby,
particularly late at night. With the extension of licensing hours, and the smoking bans coming,
coupled with increased powers for local authorities to tackle noise from licensed premises under
the Noise Act, many local coordinators have focused their Noise Action Week activities on rais-
ing awareness of the impacts noise can have on nearby residents, and how they can be min-
imised.

Lots of local authorities use Noise Action Week as an opportunity to work with clubs
and pubs on reducing noise (Pic by Christian H)

Case Studies

For NAW 2009 Liverpool City Council targeted licensed premises to tackle the growing number
of noise complaints in the city centre. Their programme included producing a bespoke informa-
tion booklet and providing a poster/checklist for licensee to display detailing noise problems and
solutions. The Environmental Protection Unit engaged with licensees to forge lasting relations,
provide information and speed up response times to noise complaints.

Telford and Wrekin Council's Environmental Health team held an event for local pubs, clubs and
businesses that provide amplified music. to support them in managing noise inside and outside
premises in keeping employees safe.

During Noise Action Week 2010, officers from LB Hackney Council's JEDI (Joint Enforcement
Development Initiative) visited a number of pubs and clubs to enforce the reduction of nuisance
noise. They will also provide advice aimed at encouraging the licensees to take social respon-
sibility for noise levels in compliance with the law.

Leeds City Council produced noise aware beer mats for Noise Action Week 2010, which they
distributed to local pubs.






























