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Sssshhhh....
Say No to Noisé

Noise Action Week gives everyone involved in managing noise
problems the opportunity to focus public and media attention on the
difficulties and health risks that excessive noise can cause for us all, and
to promote practical solutions to noise problems.

This guide provides advice on managing a successful initiative to raise
awareness of noise issues during Noise Action Week. It suggests ways
you can promote a healthy attitude to noise and good neighbour relations,
illustrates work that has been tried and tested by previous

participants, and presents ideas for new areas that can be tackled.

Noise Action Week is coordinated by:
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Why Promote Noise Action Week?

Noise Action Week gives everyone involved in managing noise problems the opportunity to focus
public and media attention on the difficulties excessive noise can cause for us all - at home, at
work, at study and at leisure.

Noise affects everyone’s quality of life at some time. Noise problems are frequently solved by
communication between neighbours, by promoting noise control services to the public, and by
simple, practical solutions. Raising awareness of noise can be fun and the week provides an

essential focus for their noise management work and the opportunity to carry out innovative,
enjoyable and valuable events.

Noise Action Week:

) Encourages us all to consider the noises we make, the noise that bothers us, and what
can be done to reduce them.

) Provides an opportunity for local authorities, housing, mediation and other services to
inform the public of the services available to help people tackle noise problems.

) Promotes communication and consideration between neighbours.

) Aims to educate and inform noise makers and noise sufferers about the impact noise can
have on our everyday lives.

) Promotes practical solutions to everyday noise problems.

Research shows that over a quarter of us are
bothered, annoyed or disturbed by noise from neighbours,
and one million people have moved because of
noisy neighbours.

Environmental Protection UK
National Noise Survey 2008

Get Involved!

Local authorities, mediation services, housing associations, and others involved in noise man-
agement can use Noise Action Week to promote services, raise the profile of noise problems you
face and promote practical solutions to them.

Whether you decide to carry out activities throughout the week, or just for one day, Noise Action
Week allows you flexibility in choosing an appropriate time to raise awareness of noise that can
fit around other commitments and/or generate maximum impact.

If you want further advice on coordinating a Noise Action Week activity, Environmental Protection
UK can help and put you in touch with organisers of successful promotions.

An excellent opportunity to promote the
problems noise can cause and encourage
good citizenship, as well as having lots of fun!

Aberdeen City Council




Where Do | Start?

Working Together

Very useful and an
opportunity to work in partnership with other
interested parties.

Middlesbrough Council

If you want to help raise awareness of the services available to resolve noise problems, and the
practical measures that can be taken, think about who you could work with to do this:

Internal partners — colleagues, management, other departments
External partners — related organisations, institutions, agencies

Building partnerships between local agencies, community groups, noise control professionals
and/or educational establishments can help you manage a successful initiative through
spreading cost and workload, and increase co-operation and understanding between all involved
in tackling noise problems.

Leeds City Council promote quiet smoking during
Noise Action Week 2007

Build a Sound Strategy

In managing a successful initiative, communication is the key — let colleagues, managers,
communications teams and potential partners know what you would like to do and why.

Local Authorities and Mediation Services - If you are a local authority or
mediation service, Noise Action Week can raise the profile of your work in the short term,
and in the longer term contribute to education and awareness raising and work towards
managing future problems.

Housing Associations - For housing organisations, informing tenants about remedies
for noise problems and raising awareness of the impact of household noise can help
build better relationships between neighbours and within communities.

Schools- In schools, education on noise can contribute to general education on
citizenship and health.

Noise Experts -For noise experts/acousticians, helping with noise promotions by
demonstrating monitoring or loaning equipment can raise your profile too.



Focus on Themes

How do you decide what to do?

) Brainstorm ideas with colleagues and / or partners — you can generally raise
awareness of noise, or focus on a particular theme.

) Local issues— Consider the types of noise that are a problem in your area, by
numbers of complaints and/or feedback from service providers, and ways in which
you can go about highlighting these.

° Skills — Consider the interest/expertise of yourselves and any partners involved.

) Resources- Consider the resources likely to be available to you and any opportunities
likely to arise - this might determine the most effective route you can take.

° Linked activities — Are there any other events you can use for promotion? Are there
any new publications, services or initiatives planned that can be used?

) Specialists - Do you have professional and/or personal contacts who can help you
reach your intended target audience - schools, colleges, tenants groups, dog trainers,
acousticians etc.

° National action — You may wish to link your activities with national action to protect
areas from the impacts of noise — for example the preparation of noise action plans to
reduce noise from airports, rail, road and major cities, or designation of quiet areas.

Resources

How much resource do you have in respect of staff time and budget?

Time — Noise Action Week participants report
that it can take as little as a couple of days staff
time — plus time for promotional work on the
day (or days), to run a successful initiative. If
you are very short of time offering to do a

local radio phone-in or encouraging local

press to focus on noise problems during the
week can be a valuable contribution.

Budget — The majority of participants do not
have a specific budget for this work, but use
resources available from existing publicity and
equipment budgets.

Free support- Environmental Protection UK
provide a range of free resources, including a
number of online resources, information and
downloadable graphics; our information leaflets
on noise are available to help you carry out
activities during Noise Action Week, and

Running a successful Noise Action Week

initiative can take as little as a couple of days
throughout the year. staff time.



Promotion

How do you let people know about your activities?

Proactive promotion is essential! A display in an office, foyer or window might be observed by vis-
itors, but however eye catching it is unlikely to really make a memorable impact. A personal
approach is most effective - for you as well as your target audience. It may require more involve-
ment and planning, but can be rewarding as well as enjoyable.

Get out and about — whether it is on the street, on the radio, in the press, to tenants
groups, community groups, in schools or other establishments, talking to people is the
most effective way to get your message across.

Display Noise Action Week postersand provide information on noise where they
will be seen by your target audience.

Keep other groups informed - let other groups with an interest in noise know what
you are doing. They might not have signed up to support the work initially, but if they see
you are doing something worthwhile andinteresting, they may well join in.

Keep Environmental Protection UK informed — we can help promote your
activities by including details on our website and in national and local press releases.

Use your website - if you have a website, use it to promote your work, and  make
sure your target audience are aware information is there.

Use social media - promote your Noise Action Week activities on social networking

sites, or send details of your events to Environmental Protection UK so we can add them
to Noise Action Week’s Twitter feed, Facebook page and Wordpress blog.

>

Find uson

Facebook

Get publicity

> If you are a part of a large organisation with a PR department, let them know what you
are planning and keep them informed. They should be able to help and advise in
promotional work

> Put an article in your newsletter or that of your target group

> Set up a webpage to publicise your activities

Secure press coverage Use our pro forma press release to help get you started,
available at www.noiseactionweek.org.uk. For more details of how to achieve media

coverage, see our Media Promotion Section.

See our Themes and Case Studiessection for examples of previous promotional activities.



Evaluation

It is important to evaluate your work. Quantitative feedback can be time consuming to collate and
analyse, but is worthwhile.

o If you visit/give talks to schools or others, issue them with a feedback form

o If you have a stall, a quiz or competition for visitors is one way of assessing
interest, as well as the amount of leaflets etc distributed

o For a radio phone-in you will be able find out the number of calls taken

o For any talks/workshops you run, provide participants (teachers if a school) with
evaluation forms

o Monitor press coverage (including the letters page) and any change in the number of
enquiries and website traffic you receive.

It was a fantastic week and made such
a pleasant change to be out in the Borough meeting

residents... and working in partnership with police
and other organisations.

Castle Morpeth Borough Council

Qualitative feedback is less straightforward to analyse, but can be extremely useful.

o A discussion between your team and partners to assess reactions to your work and the
opinions of those involved

o Talking to people targeted will establish whether they are finding the initiative
interesting and useful

o Were friends, neighbours, or
relatives aware of your Noise
Action Week activities and
what did they think?

Events like this are invaluable for the public,
where they can receive help and advice.

Community Mediation Swindon

o How do you think it went?

Feedback will be positive and negative. Environmental Protection UK evaluates Noise Action
Week through feedback forms, press coverage, calls to our office and talking to participants. An
annual awareness raising initiative on noise has now been established for 10 years, with
increasing support.



Themes and Case Studies

You may decide to focus on a particular theme, or aim to reach a particular audience for Noise
Action Week. The following are suggestions of themes and issues that you might choose as a
focus for your activities.

Education

Schools

Educating school children about the impacts of noise and solutions to noise problems is an effec-
tive way of promoting good citizenship. Competitions and quizzes, talks at assemblies, or hold-
ing workshops demonstrating the workings of the ear and how excess noise can damage hear-
ing, as well as noise impacts of their leisure activities can all be fun and informative.

In 2008 Walk to School Week, which coinceded with NAW, had a SoundDetectives
theme,encouraging children to think about the noises heard on their journey to and from school,
and to demonstrate that walking to school can reduce noise too. Activities included assemblies
and discussions noise and health, and producing sound maps using sound meters.

Environmental Protection UK teaching resources which can help with activities:

Cartoons and colouring sheets - available to download at www.noiseactionweek.org.uk/resou

Teaching packs - available at www.environmental-protection.org.uk/education
Travel Buster www.travelbuster.org.uk - free teaching resource for key stage 2
Quieter Homes website www.quieterhomes.org - advice on reducing noise in the home

Case Studies

For the 2009 NAW Blaenau Gwent CBC provided Teaching Support Packs and encouraged in-
school learning activities with respect to the generation of noise, its effects and what can be done
to mitigate its impact. A Noise Pollution poster competition
was organised for all primary school pupils.

In 2008 Waterloo Housing Association visited Castle
Bromwich Junior School to talk to pupils about noise, how
it makes people feel and ways to cut neighbour noise.
They devised activities using the Hear This! teaching pack
- including guessing sounds played to them and to plotting
them on a decibel chart, role play, and a neighbour noise
game where they had to choose the actions they would
take. Children also talked about a sound survey they

carried out at home. Children make some nosie with Waterloo
Housing Association 2008

Sefton Metropolitan Borough Council held assemblies at

local primary schools about the noises that can be heard on the way to and from school, explain-
ing the problems associated with noise. Children in year 6 were asked to produce sound maps
of their schools by carrying out sound meter surveys. They also ran a poetry competition for all
local primary schools, encouraging the children to think about the every day noise that affects
them.

Merstham Beaver Cubs invited noise specialists, Bruel and Kjaer, to their meeting during Noise
Action Week to measure just how loud twenty-four Beavers in an un-dampened tin scout hut are.
They measured who the loudest Beaver was and how many decibels they could produce.
Signers and people with impaired hearing were also invited along to show the Beavers that
shouting isn't the only way to communicate.



Students

With the growing number of students reaching
phigher education over recent years, many cities
and towns are becoming “studentified”. In some
areas there has been an increase in complaints
about antisocial behaviour, including noise. Many
local authorities have been working with local uni-
versities, students, politicians, and communities to
address the impacts and some have set up liason
groups and increased night time noise cover.

Noise Action Week is a great opportunity to focus local debate around managing noise from stu-
dent properties, improve community relations and launch or highlight initiatives - whether you
choose to hold an event at the local university or college, or work with local enforcement teams
or student unions to raise awareness.

Further guidance on Studentification is available on the Universities UK website:

www.universitiesuk.ac.uk/Publications/

In 2009 Leeds City Council targeted noise issues relating to students. They used Noise Action
Week as the ideal focus to formally launch a ground-breaking partnership between the
Council's Environmental Action Team and the Universities’ Neighbourhood Noise Team that
seeks to resolve any cases of student noise with relevant action, legal or otherwise.

In 2006 the STOP group from the Samuel
Whitbread Community College held an Air
Guitar Competition at the school, to
engage teenagers in thinking about noise
problems.

South Gloucestershire Council took the
opportunity to tackle the issue of student
noise. The Environmental Protection
Officers produced an information sheet
containing practical guidance on meas-
ures that students can take to reduce
noise. from their common activities. South
Gloucestershire wanted worked to high- Students take part in an air g_uitar competition to raise
light how students could be considerate awareness of noise porblems

neighbours but still have fun,. other

issues regarding waste and recycling were also incorporated in building awareness of neigh-
bours.

In 2008 Lincoln City Council carried out a range of activities in 2008, including events in the
city square with and representatives from Lincoln University’s Student Union, helping promoted
their work to reduce problems with noise and anti-social behaviour from the student community.
They provided advice and used noise monitoring equipment to show how loud people could
shout.

Loud music and noisy parties were the focus of Northampton Borough Council’'s summer noise
campaign to reduce noise nuisance, launched during Noise Action Week 2006. Information
packs were sent to sixth forms, colleges and universities as well as local private landlords, con-
taining tips on how to holding a party without annoying the neighbours, as well as facts and fig-
ures on noise nuisance as well as posters for communal areas. A poster was also designed to
raise awareness of possible fines that can be imposed for persistent noisemakers, and put up
in 50 locations around Northampton during April and May 2006..






The event went down really well and
hopefully many of our residents know a little
more about preventing and dealing with
noise nuisance than they did before.

SPH Housing 2008












Nearly a third (28%) of those polled say
traffic noise causes stress, while nearly a
fifth (19%) have their sleep disturbed.

Noise Action Week survey 2009

It is the 18-34 age group that most frequently
seek quiet areas. For most, parks are the
favoured place for peace and quiet,
although, a third go to the local churchyard!

Noise Action Week survey 2009



A great opportunity
to carry out proactive rather than
reactive work

Ashfield District Council









